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HELLO THERE!
TIME TO MAKE AN IMPACCCT ON SOCIAL MEDIA
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I'm Petra Zink and I'm obsessed with helping 

ambitious people to make the impact they 

should make in the world through knowing 

and owning their unique HOW. 

This is why I started impaCCCt - I wanted to 

make it easy for others to have 

Besides, I'm a 3.45am fanatic, a long-black + 

long-walk combo lover and potentially 

obsessed with podcasts on double speed...

Clarity  - Confidence - Choice 



#INITTOWINIT

The Power of Social Media

Marketing for your Personal Brand

LET'S BE REAL! 
 

WE NEED TO BE ...
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'I NEVER KNOW WHAT TO POST'

I HAVE IDEAS BUT I DON'T 

KNOW HOW TO ATTRACT OR 

BUILD AN AUDIENCE.

'I DON'T HAVE ANYTHING 

INTERESTING TO SAY'
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Let’s not sugar coat it … writing posts and status updates can be hard work 
and time-consuming. 

How often have you started to write a status update to only get stuck half 
way through (if that far at all) and close the apps again because you kind of 
lost the track? 

Maybe some of the statements above sound too familiar? 

Doesn't surprise me because these are the comments I constantly hear. 

But this is exactly why it does get hard! 
It's because we put so much pressure on ourselves to be smart, to write the 
‘right’ thing, to not offend anyone, to be witty and funny … 

What so many forget however, is that Social Media is just another way to 
interact with others, making connections and having conversations. 

Maybe you’re thinking ... 

My friend, you are in the right place, I used to suck too. Big times! 
Couple it with the fact that English is my 2nd language, I can tell a thing or 
two about posts that suck!
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'Well Petra ... I just suck at writing'



SOCIAL MEDIA IS HERE. IT’S NOT 

GOING AWAY; NOT A PASSING FAD. 

EMBRACE IT FOR WHAT IT IS AND 

SEIZE THE OPPORTUNITIES THAT 

COME WITH IT!
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467 MILLION 
MEMBERS

1 in 3

professionals is

on LinkedIn

2.2 BILLION 
ACTIVE USERS

average time

spent: 20 minutes

per visit

More than 8 million

profiles are business

profiles

700 MILLION 
ACTIVE USERS
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The way I see people using Social Media is in 3 ways: 

a) People that simply observe what’s out there but never engage themselves 
b) People that read every last word of every last post 
c) The very few people who are eager to engage with every last thing you put out 
there (little hint: These are the ones who matter!) 

Social Media gives you an opportunity to introduce you to people you don’t know yet 
and show facets of what makes you YOU. 

Showing up on Social Media also portrays thought leadership as you are stepping up, 
standing out and instigate conversations, provoke thinking and build a community 
around your beliefs. 

One of the biggest mistakes I see people making all the time is when they talk about 
only one aspect in their lives – usually business or something related to their 
profession. 

That’s nice but let’s be honest - veeeeery boring for 95-99% of your audience.

WWW.IMPACCCT.COMWWW.IMPACCCT.COM

Why do posts and status updates even matter?

When it goes wrong ...



A LOT OF PEOPLE 

FAIL AT MAXIMIZING 

SOCIAL MEDIA

What are some further reasons?
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How often do you really need a specialist? 

(no matter what you do, nobody would need 

whatever you have to offer, ALL the time). 

So talking about only one aspects of what makes you 

YOU takes you off the radar for a large chunk of the 

population who see you on Social Media. 

This is definitely no good news as they are still the 

ones who might need what you have to offer down 

the track (and/or know of people who do). 

However, you probably have lost them after posting 

for the 7th time an article that’s super specific to your 

niche and without context to what you do or your 

perspective on it why it is relevant for them. 

Worst case scenario: It gets annoying for them. 

So remember: 

Content without Context = SPAM



create
Let others get to 

know you by 

creating something 

unique

share
Then go and

share it with the

world.

Maximise your posts

to make

connections!

connect
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It can be easy
Being multi-faceted in your presence! 

 When you show different sides to you, you’re able to reach a much larger audience and can connect with all 3 types of 
people as everyone is looking for something – may it be inspiration, engagement or education. 

 This also means that you will get an increase in the level of engagement and can show the algorithm who’s boss! 

DON'T PANIC!
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Three things I ask myself for every post: 

• What is the ONE point I want to make? What is the 

ONE takeout for others in this post that matters for 

them and why should anyone care? 

• Is the key take out in line and clear with what I stand 

for and the message my brand wants to get associated 

with? 

• Is this post providing value to anyone other than me? 

Is there a purpose behind it? 

Hint: There should be.

So let's get practical
What to do when it comes to posting 



Not going to lie … but weird things happen when we start to ‘get out there’ 
and start posting. 

Sometimes it’s like we simply post for the sake of it and to participate 

somehow or get at least seen in the scene. 

Or even worse – we think we need to go as hard as we 

can, selling whatever we do and have to offer 

which often sounds cheesy or can come 

across as arrogant. 

We need to change the lens on Social Media and the thinking behind how 

we use it for our Brand and presence (expertise, service, products .. no 

matter what it is).  

Social Media is a medium to make initial connections and build 

relationships. It's not a bidding platform where we compete for 

popularity, sales or ticks in the boxes.
WWW.IMPACCCT.COM

Where do we begin?

What's the secret sauce?



When in doubt, I encourage people to think about 

the Cafe filter analogy: 

Would you walk up to someone you just met in a cafe and 

ask them if they want to do business with you? 

If they want to hire you? If they want to hand over their 

money? 

Probably (and I mean I sincerely hope) NOT! 

And here is the key : 

Use the platforms as an invitation to more. 

More engagement, more conversations, more connection 

points. NOT as hard core sales pitch platform. 

It enables you to make a connection with who you are and 

what you stand for outside your actual offer so you have the 

opportunity to make people curious to engage further.

SOCIAL MEDIA
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Cafe filter check

Make Social Media more                    than



'I’ve tried it already a month, it doesn’t work.'
Well – guess what? That’s what it is. 

 

It takes 12-18 so-called ‘touch points’ for people to establish trust and a 

relationship before they even think about taking the first step. 

Simply showing up once every now and potentially even showering them with promotions when you are showing 

up doesn’t work in your favour (to say the least). 

 

On top of that, with constant changes in the algorithm, the chances that your content (especially without much 

engagement from last posts) gets shown to a large group of people is very little as it detects the advertising 

nature of your post and especially Facebook encourages you to focus on meaningful conversation (and let's you 

pay for the commercial aspects of the platform). 

 

 

REALITY CHECK
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Social media needs to be the handshake, the “hello,” the invitation to establish a 
relationship with you. Not a platform where you make the transactions.



Well … back to the cafe filter analogy: 

Social Media is an invite for people to get to know you before they actually meet or engage with 
you in person (which sometimes doesn’t even happen). 

You need to give people an opportunity to get to know you and what it is that can do to benefit 
them rather than shower them with your stock standard offer that might not even be interesting 
at that particular point of time. 

1.) The main objective of your posts and updates needs to be 
with the You behind your expertise. 
(Example: Instead of posting your products or services, share something about YOU that will 
draw people in and make YOU feel relatable- like your interest for sports, your learnings from a 
workshop, people you are with …). This can be the foundation of your key take out that is related 
to your area of expertise. 

2.) 
especially when sharing your work and achievements 
(Example: Instead of saying, “So happy to have won this amazing award”, tell the story how you 
got there, the challenges you have faced, the learnings you had, recognize the team that was 
involved …) 

3.) It’s all about 
(Example: Instead of sharing only your work and always feel like you’re in sales pitch mode, share 
parts of you and your life that will make people LIKE you and with that, feel more connected to 
you and what you have to offer. Maybe it is a funny story from your kid that is connected with 
the values you stand for or an interesting take out from a sporting event you participated.
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But how can you use Social Media then to get ahead in your career or business? 

 So how do you use Social Media effectively then?  
CREATING CONNECTION

FOCUS ON (and learn how to) TELLING A STORY

DIVERSITY



Your main reason to use Social Media (and in particular LinkedIn) might be 

for business purposes but that doesn’t mean you shouldn’t show the 

personal side of you. 

This is what makes people remember and connect with you and with that, 

so many more opportunities come about as others see how you can benefit 

them (which you often wouldn’t even have thought of). 

Example: They may not need you as their next permanent staff right now 

but they may need your expertise as contractor down the track for a 

project or want to get you in as guest speaker for an upcoming event to 

inspire in your area of expertise). 

When you connect with them outside of work and establish commonalities 

(eg your passion for travel or sports, food or music), they will like and trust 

you much quicker. 

And with that, you build relationships that lead into business – usually on a 

much bigger scale than you would have thought of.
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Where do we begin?



Caption:  
 

John and Jenny just finished a meeting with a
new client and we are excited about the

projects we will be working on over the next
few weeks. If you are interested in a chat

about what we can do for you, get in touch
with (and this is where you tag 12 people in

your organization). 
 
 
 
 
 
 

Who the heck are John and Jenny? Why
should I care about them?  

 
 

Why should I care about you being busy due
to the projects you are working on? 

 
 
 

You’re asking me to contact a million people
when I don’t even know what their role is, if

it’s relevant to what I need and what the
actual specialization is you are offering.

GOOD VS BAD

STATUS UPDATE 

WWW.IMPACCCT.COM

Boooooooooooooring!!!!!

Let's cut to the chase

Issue 1

Issue 2

Issue 3



Jenny has been with us since day one and started as
intern, working on xx.  

 
In only 12 months she has managed to build up xxx

from scratch, got her first hire John on board in
November and since then has been able to  

help 17 xxxx to xxxx.  
 

Check out some of the case studies on what these
companies could achieve over just the last months!  

 
Head over to her latest blog where she talks about her
journey and the roller coaster ride with her learnings

along the way.  
 
 
 
 
 
 
 

CAPTION REVAMPED: 
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SOLUTION 1

SOLUTION 2

SOLUTION 3

I’m telling you the background story of the 

people involved without fluff but facts. 

I’m putting the achievements into context so 

that people can connect with the ‘heroes’ in the 

photo (ideally you post such a personal status 

update with photo of them), therefore you are 

more likely to take action and actually go to the 

blog. Trust me, your audience will also notice 

that you are telling their story and pay attention 

to their achievements and not bragging about 

how good you or your company is. 

I’m providing a hook to get you curious to learn 

more about the take outs from this journey 

when I mention her ‘roller coaster’ ride. You’ll be 

more likely to see what the services are that 

Jenny (and with that, the company) provides!
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1.) 

(cheat sheet attached) to map out what you want to talk about that 

goes beyond your profession (Personal life, Profession, Projects, 

People, Passion) 

2.) 

or topics for the months/week to help you coming up with things to 

talk about (eg Monday = facts (refer to studies), Tuesday = insights in 

your work, Wednesday = personal story …) 

3.) 

when you write the posts on the 3 key points: 

a. What’s the one key take out from it? 

b. Why should anyone care/ why is it relevant for them?   

c. Is it authentically and gives away some of your personality or is it a 

hard core pitch? 

PLAN OUT YOUR 5 PS

So how do you get started 
with writing better status updates?

PLAN OUT OVERARCHING TOPICS

DO A QUICK CHECK
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'I’ve tried it already for a while, it doesn’t work.'
One of the best things that have worked best for me is when I share a personal story coupled with a 

professional learning or take out, told in an easy to relate language. 

My updates aren’t just marketing my coaching but are a representation of my life, the learnings I have 

along the way, the observations I make in others and some ‘on the go’ captions 

(like capturing events etc). 

Since Social Media is all about conversations, don’t be shy to also invite your audience to comment by 

simply asking questions! 

Here are some quick and easy inspirations for your next post: 

REALITY CHECK
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• One of the biggest learnings from the book/podcast 
I got out on my morning run was xxxx. Would love to 
get some new inspiration … what’s your current 
favorite book/podcast? 

• Find a quote that speaks to you and share why! 

• One thing I never expected was: xxxx 

• Tackling my to-do list today, priority #1 is: xxx How 
do you start today? 

• I’m really looking forward to … 

• Share a favorite influencer/thought leader that you 
follow and encourage people to check it out! 

• Take a line out of a song and then share why you 
love it! 

• Promote an upcoming event and tell what is in it for 
the audience! 

• Had a blast at xxx event with speaker A and speaker 
B (tag them and their companies/event if they are 
registered on LinkedIn). 
You give credit where its due whilst showcasing 
you’re keeping up to date and in which area you’re 
upskilling. 

• Shout out to the team! 
Especially as leader – recognize your achievements 
through the ones involved and give them publicly a 
little pad on the back
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Let's cut to the chase



YOUR TURN!
TO MAKE AN IMPACT ON SOCIAL MEDIA

WANT TO FAST TRACK YOUR SOCIAL MEDIA JOURNEY AND 

GET CLARITY ON WHAT, WHERE AND HOW TO POST QUICKER? 

GET IN TOUCH FOR A FREE 45-MIN STRATEGY CALL > 

HTTPS://MEETME.SO/PETRA_ZINK 

@IMPACCCTFULWWW.IMPACCCT.COM


